ABSTRACT

This final report entitled "The Difficulties of Seaweed Farmers in Marketing of Production and Alternative Solutions in Kabaena Barat District Bombana Regency Southeast of Sulawesi Province". Marketing is a system of interconnected activities with a view to planning, pricing, promoting, and distributing goods/services to buyers individually or in groups.
The research method used is qualitative method with inductive approach. Data collection techniques are interview and documentation techniques. Data analysis is done through three stages: data reduction, data presentation, and conclusion.

From the analysis results can be concluded that the factors causing the difficulty of seaweed marketing are: on the aspect of the product, the amount of production from seaweed farmers is not sufficient in accordance with market demand. In the aspect of price, in determining the selling price of seaweed production is still determined unilaterally by the collectors. On the spot aspect, there is no currently information on the clear and strategic market location to sell seaweed production. Alternative solutions that can be done are: increase the amount of grass production with the expansion of the cultivation area and the addition of seaweed seeds, the formation of seaweed farmers organization as a form of perception to maintain stability even increase the price of seaweed, seaweed farmers must be active and of course assisted by the local government to find appropriate and strategic market information, aggressive promotional implementation in order to attract the attention of consumers by making seaweed as a derivative product.

Based on these conclusions, the writer gives some suggestions to the Department of Marine Affairs and Fisheries Bombana Regency that is: the government must implement the optimal use of marketing mix components and with the warehouses and processing plants newly built seaweed is expected to help seaweed farmers to develop their products.
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